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1. Marketing and Promotion 

The information about the tea party will be 

communicated through a poster and put up. It is very 

colourful and bright so residents/staff will not miss it. 

For some of the residents on wheelchairs, we will post 

it a little lower. We will also verbally (huddle) let our 

staff know about the event and put it on our computer 

background. An email will be sent to family members 

of each resident inviting them to the tea party and a 

digital copy of our poster. We will post it on our 

website, social media, local markets and our local 

buildings billboard, have our volunteers hand out some 

posters to people. Thus, there are many marketing 

strategies to promote/ bring awareness to our tea party 

and hydration week.  

 

2. Menu Development  

For minced diets choices are pudding, minced scones and also egg salad. All of 

these foods are soft and could easily be minced by the chef to the appropriate texture.  

The 12 residents with full-pureed diets will have a choice of custard, pureed fruit 

salad, egg salad and some pureed chickpea salad, water, flavored water and many other 

drinks. These foods will be easily eaten by those with dysphagia by reducing chance of 

getting it in the lungs (Jordan, M. 2016). When pureeing, chef will add thickener if needed 

in custard etc.  

The 7 residents on the thickened full fluid pureed diets will have options of all the 

thickened tea and mint water. The one resident on gluten free diet and diabetic residents 

will have option of fruit salad, variety of drinks and chickpea salad. For diabetics it is 

important for them to have their intake of sugar from naturals food and therapeutic diet (if 

they had any) will be considered (Dietitians of Canada, 2013).  
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The nutritional concerns were taken into consideration for people with 

Alzheimer's and dementia. Firstly, fruits contain feistin which show improvement in the 

functionality of people with alzheimer's. Moreover, there are many colourful foods to 

choose from which will be easily be grabbed by residents. We will also give them 

specific colours which will also be on the foods they can eat (will work with all diets). 

Also, residents picking their own food will give them a sense of independence.  

There are many sources of hydration from the drinks and foods like tea, mint 

flavoured water, coffee, chickpea salad. 1 cup of a peeled and sliced cucumber, there is 

96% of water and in one tomato  94% of water present (Popkin, BM., 2011). There is 

hydration in fruits. There are all four food groups available to the residents to choose 

from like grains, milk and alternatives, meat and alternatives and vegetables and fruits.  

3. Human Resource Management  

Life enrichment staff from the activities center, will help coordinate, set up the 

board game, ensure all seniors have family, friends other residents playing with each 

other and are not alone, ensure the residents follow their coloured diets while getting the 

food. Other three will be responsible for sending out emails. All staff members will bring 

in any games, puzzles or board games they currently have.  

The volunteers will ensure proper flow and completion of the survey and control 

music and the motivational video, help set up, prize draw, and hand out a small takeaway 

and a brochure.  

The responsibility of the chef is to make all the foods and make sure they are 

being cooked correctly. The cook will have 3-4 volunteers helping out with food, so cook 

should assign easy tasks for them and ensure proper sanitization. 

We reached out to the local high school and made an announcement for anyone 

needing additional volunteer hours they can sign up. Make sure there are backup videos.  

4. Financial Management 
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(Loblaws, 2019) 
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5. Originality/Creativity/Effort  

The Tea Party is a game night where seniors can have fun playing games with 

friends and family and a place where they can relax, be interactive and social. This is an 

appropriate event for the residents because there will not be over complex/competitive 

games that could be stressful (Myuri, R., 2011). However, the games will still be mind 

stimulating to keep the seniors minds active. The music will be from the 1970’s because 

with a mix of modern music, so seniors and family members can enjoy. The mix of low 

music and games taking place, it will create a fun and memorable event (makes it 

unique). There will be a prize draw at the end where seniors and guests can take a gift to 

remember. Through observations and involvement of residents we will evaluate 

effectiveness and organization of event, also what went right with games and diets. 

Seniors and participants will fill out a survey on their experience/ thoughts on the event.  
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